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Press Release

Marc Denker is Dressler Group’s new CEO from 1 April 2025

In his role as CEQ, sales expert Marc Denker will be responsible for implementing Dressler
Group’s Strategy 2025 with a strong focus on the market and customers. Denker has around 30
years of experience in the chemical, plastics and pharmaceutical industries throughout Europe,
including many years in leadership roles. He succeeds Dr Jurgen Flesch, who set up DG for
sustainable success in research and development when the company was rebranded and has
since moved to SARPI VEOLIA. Dr Flesch laid the foundations for DG to turn its vision of “Always
the right powder for you” into reality, even when markets are tough.

# Implementing Strategy 2025

“We are delighted to have brought Marc Denker on board. He is an extremely experienced
strategist with theoretical and practical knowledge and a keen sense of what our markets
and customers need. He will help us to reach our organic growth goals. At the same time, we
would like to express our sincere thanks to DrJurgen Flesch. Together with him, we have set
the course for a bright future. Going forward, we will be even more adept at delivering
precisely what our customers need to be successful,” says CEOJan Dressler.

# The owners’ five core messages for the company’s future strategy (details in
attachment)

1. We grow organically — with proven DG quality

2. We continually develop our customer focus

3. Transparency and performance are the keys to our success

4. We embrace sustainability — and thus deliver added value for our customers
5. We are the preferred partner for demanding customers
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# Outlook for medical technology, pharma/personal care

“The market for medical technology and pharmaceutical applications, especially personal
care, is growing all the time. That means the market potential for Dressler Group is growing,
too. DG has a long tradition of working in these markets, brings extensive expertise and the
relevant certifications, including 3D printing/AM experience,” says Marc Denker, the new CEO
and an expert in these markets. He adds: “One special feature of DG is that we offer
cleanroom conditions under the GMP light label for applications where cleanliness and
process standards are particularly important but formal compliance with GMP conditions is
not required. This gives our customers a significant cost advantage.” And in combination with
the Smart Performance Next Generation model, DG can tailor its services to the individual
needs of its customers more precisely, efficiently and economically than ever before.

#Meet Your Experts

You can meet the Dressler Group experts in person at any time at our premises in Meckenheim -
and at the events we have listed for you on our homepage: https://dressler-group.com/en/news-
media/industry-events/.

Reprint free of charge. We would be happy to receive a specimen copy in any form.

Press contact and interview requests:
Claudia Rosenberger

Press and Public Relations

E: presse@dressler-group.de

T:4+49 2225 9204-62
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Attachement

Dressler Group's Strategy 2025 is made up of five core messages:

1. We grow organically — with proven DG quality

DG has established itself as a quality market leader in the industry — and aims to build on
this position, particularly in medical technology/pharmaceuticals/personal care and
technical grinding/specialties. The 3D printing/AM sector also continues to be developed. The
next sales offensive in summer 2025 — with online and in-person offers — will focus on the life
science and industrial customer sectors.

2. We continually develop our customer focus

The market approach Listen — Care — Evolve leads to a customer segmentation based on
needs. In other words, we serve customers in a completely individual, flexible and scalable
way, from pure volume business to bespoke development and penetration of new markets. At
DG, we typically work in close collaboration with our customers to provide the highest level of
service, ensure a smooth flow of information in both directions and help them achieve their
individual goals and meet regulatory requirements, even when it comes to particularly
challenging sustainability issues.

3. Transparency and performance are the keys to our success

Our customer segmentation, Smart Performance Next Generation, provides clarity from the
outset as to which services optimally meet individual needs for each order. At the same time,
it supports scalable services that can be added at any time. This allows us to take customer
feedback into account in real time during ongoing development and manufacturing
processes. So quality, commitment and flexibility go hand in hand. A specially formed
Customer Success Team ensures that the segmentation yields tangible benefits for each
individual customer.

4. We embrace sustainability — and thus deliver added value for our customers

For us, sustainability means not only complying with the relevant regulations (which goes
without saying), but delivering measurable and useful outcomes for our customers. Beyond
the pure gains in material and energy efficiency, our services along the entire value chain
enable and facilitate our customers' fulfilment of their sustainability goals and obligations
(e.g. Scope 3 emissions). For example, by increasing the proportion of self-generated
electricity, using bioplastics and recyclates economically and improving recyclability —
without compromising on quality. It's what we call added value by DG.

5. We are the preferred partner for demanding customers

We are and will remain a value-led, knowledge-based, learning family business with the
utmost integrity. We will continue to uphold the reputation we have gained with our
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customers worldwide as The Grinding Authority. We think and act in the interests of our
customers and to boost their competitiveness.
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